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Wal-Mart Executive Kicks Off
General Session on March 5

Speaker Spotlight

Customers are demanding health and wellness solutions tailored to their indiwdual
needs and are voting with their wa Companies that understand the needs of
different shopper segmenis siand i wan the hearts and minds of healthcare

customears

e customers? Wal-Mari executive
Paul Beahm will share the world's lamgest retaller's approach during his keynote
speech, ‘Putting innovative customercentnc strategies lo work in meeting customers
healthcare demands

-

Beahm's elling presentation will kick off the Summit 2008 General Sess
Wednesday, | v 5. Please visit www cpgsummi. com for updates on ad

Summit 2008 speakers, schedules and programs

| rEGISTER NOW |

Best Practices Breakout Sessions
Great news! The followang dynamic new content has just been added to the Bast
Practices Breakout Sessions

s Corporate Visions: “Power of the Story”

« IBM: "Genarating Actionable Consumer and Brand Insights from Blogs, Boards
and Intemet Newsgroups”

= [IBM: “Loyalty. Community. Lifetime Value. Why Advocacy Matters to Grocery
and Drug Retailers”

= McKinsey & Company and IR “Unlocking the Power of Shopper Marketing

For additional information on these classes, the latest schedule and a complete Bisting
of descriptions, please wisit the IRl Summit 2008 Web site at. www cpgsummit com

Supercharge your growth through innovation - Register today.

| REGISTER NOW |

DiIscOVER INNOVATIONS TO ACHIEVE
GrROWTH & PROFITABILITY!




